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Color Theory Basics

. Color theory is a set of principles used to understand how
colors interact, mix, and create visual impact. It's essential
in art, design, branding, fashion, and even interior
decorating.



The Color Wheel

« The modern color wheel was
developed from ideas
introduced by Isaac Newton in
the 17th century.

. Itorganizes colorsina
circular format to show
relationships between them.




The Color Wheel

The color wheel is made up of:
. Three primary colors

red, yellow, and blue

. three secondary colors (obtained
by mixing the primary colors:

green, orange, and purple
. six tertiary colors (which obtained

by mixing the primary and
complementary colors:
Red-Orange
Yellow-Orange
Yellow-Green

Blue-Green

Blue-Purple




Color Relationships (Color Schemes)

Draw an horizontal line in the center
of the circle to separate warm
colors (red, orange, yellow) from
cool colors (blue, green, purple).
Warm colors are associated with
energy, brightness and action, while
cool colors are often associated
with calm, peace and serenity.
Understanding that colors have
"temperatures" will help you
understand how much they can
influence your message.




Color Relationships (Color Schemes)

. Complementary Color Scheme
. wo colors directly opposite each other on the
color wheel.

. Examples:
. Blue & Orange

. Red & Green
. Yellow & Purple

. Why it works:
. Opposites create strong contrast and visual
energy.

. Best used for:
. Call-to-action buttons

. Sports branding
. Attention-grabbing designs
. ProTip:

« Use one color as the dominant color and the
other as an accent to avoid visual overload.




Color Relationships (Color Schemes)
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Complementary Color Scheme
. Two colors directly opposite each other on the
color wheel.

. Examples:
. Blue & Orange

VR Mobile

+ Red&Green Forward | 95
. Yellow & Purple —
. Education to future-proof Enroll today
° Why It Works: your career.
. Opposites create strong contrast and visual

e n e rgy, Start coding now!  »

. Best used for:
. Call-to-action buttons

. Sports branding
. Attention-grabbing designs

. ProTip:
« Use one color as the dominant color and the
other as an accent to avoid visual overload.



Color Relationships (Color Schemes)

. Analogous Color Scheme
. Three colors that sit next to each other on the
color wheel.

Examples:

. Blue, Blue-Green, Green
. Red, Red-Orange, Orange

. Why it works:
. Colors naturally blend because they share a common
base tone.

Best used for:
. Nature-inspired designs
. Calm, harmonious layouts
. Background gradients
Pro Tip:

. Choose one main color, one supporting color, an
one highlight color.




Color Relationships (Color Schemes)

ANa ogous Lolor scheme
. Three colors that sit next to each other on the
color wheel.

Examples:

.  Blue, Blue-Green, Green
. Red, Red-Orange, Orange

. Why it works:
. Colors naturally blend because they share a com
base tone.

Best used for:

. Nature-inspired designs

. Calm, harmonious layouts

. Background gradients
Pro Tip:

«  Choose one main color, one supporting color, and
one highlight color.
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Color Relationships (Color Schemes)

Triadic Color Scheme
. Three colors evenly spaced around the
color wheel. . o _ .

. Example: boop e ———— T
. Red, Yellow, Blue

. Orange, Green, Purple

. Why it works:
. Creates balance while maintaining vibrancy.

. Best used for:
. Children’s brands

. Creative projects
. ProTip:

. Keep one color dominant and mute the
others slightly for balance.




Color Relationships (Colo

Split-Complementary
. One base color + the two colors next to
its complement.

. Example:

. Ifblueis the base, instead of using
orange (its complement), use red-orange
and yellow-orange.

. Why it works:
. High contrast but less tension than full
complementary.

. Best used for:

. Branding
. Website design
. Marketing visuals




Color Relationships (Color Schemes)

Monochromatic

« One color in different shades, tints, and The Bxtra O collection is
tones. how availablel

Example:

. Light blue, medium blue, dark navy.
Why it works: iceberg
. Clean, modern, cohesive.

Best used for:

. Minimalist design



Color Relationships (Color Schemes)

Tetradic (Double Complementary)
. Two complementary pairs.
Example:
. Blue & Orange + Red & Green

Why it works:

. Rich and colorful, but harder to balance.

Best used for:
. Complex compositions

. Artwork

Portfolio

Hi! I'm Brooooovy
Groooooovy!




Color Relationships (Color Schemes)

. How to Choose the Right Scheme?

. Ask yourself:

. Do Iwantenergy or calm?
« Do Ineed contrast or harmony?
. Is this for a brand, art piece, website, or interior space?

. Who is the audience?



Color Mood Psychology

. Color mood psychology explores how colors influence
human emotions, behavior, and perception.

. While reactions can vary by culture and personal
experience, certain emotional patterns are widely
recognized.



Color Mood Psychology : Yellow

The simpler way

to sell
. Yellow is the color most
associated with e
sunlight, energy, and
optimism. It is
psychologically

stimulating and highly
attention-grabbing.




Color Mood Psychology : Yellow
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Color Mood Psychology : Red

Red in Color Mood
Psychology

Red is one of the most
powerful and emotionally
Intense colors in psychology.
It is associated with strong

feelings, action, and survival

instincts.
Red commonly represents:

. Passion, Desire, Energy, Power
,Courage, Anger ,Danger

A

Warning!

An error has occured while
creating an error report.

CLOSE



Color Mood Psychology Red

Red i |n Color Mood
Psychology

Red in Branding & Design

Red is commonly used to:

Encourage action (Buy Now
buttons)

Create excitement

Represent strength and
leadership

Increase appetite (restaurants
and food brands)

Clearance sales
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Revolutionize Your

Business With Al




Color Mood Psychology : Red

Blue in Color Mood e A
Psychology Witk

Blue is one of the most How do you feel?
unlversall liked colors ]
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and stability, making it
dominant color in
corporate and
professional settings.
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Color Mood Psychology : Blue

. Bluein Color Mood Psychology

. Psychological Effects

Lower heart rate

Reduce stress

Create a sense of safety
Improve focus and productivity

. Blue in Branding & Design

Build trust with customers
Communicate professionalism
Suggest security and reliability
Appeal to a broad audience
SaaS dashboards

It's especially popular in: Banking, Technology, Healthcare,
Corporate branding

9 Hello, Amar! Q.

How do you feel?

Bad Sad Great
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Color Mood Psychology : Green

Green in Color Mood Psychology

% Core Emotional Associations

e ABOUT  WORK  CONTACT
Growth
Health

Help fund environmental
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Green in Branding & Design

Green is often used to:

Represent eco-friendliness Smart finanda'
decisions start

Signal health and wellness
Suggest financial growth
Communicate balance and sustainability Wlth Nerdwa"et

CO mmon I n d u StriES: Navigate every money move with guidance you

can trust.

Organic food

Environmental organizations
Wellness brands

Financial services
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Color Mood Psychology : Red

« Purplein Color Mood Psychology
« Purple commonly represents:

Royalty
Wealth
Elegance
Imagination
Creativity
Spirituality
Mystery

. Historically, purﬁle dye was rare and

expensive, whic

is why it became

linked to power and status

/\
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Color Mood Psychology : Red

Purple in Branding & Design
Purple is often used to:

. Signal luxury or premium quality
. Appeal to creativity and imagination

. Stand out from traditional corporate
colors

.  Convey beauty and elegance
Common industries:

. Beauty and cosmetics

. Luxury goods

.  Creative businesses

. Spiritual or wellness brands
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Color Mood Psychology : Black

black in Color Mood Psychology TESLA
Black commonly represents:
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Color Mood Psychology : Black

. Black in Branding & Design
. Black is often used to:

Signal luxury and exclusivity
Create a sleek, modern look

Communicate authority and
professionalism

Make other colors stand out

- Common industries: e e P 3 -
: - ~ o8 7
Fashion Blockchain ) ¢ /ﬁ

Al
Luxury goods j :
Technology w0
High-end automotive brands o, | s

ORDER NOW



Color Mood Psychology : White

White is associated with simplicity.

clarity, and purity.

It represents openness and space,
making it one of the most
psychologically calming colors
when used correctly.
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Color Mood Psychology : White

. Core Emotional Associations
. Linked [ JE] . a: LJEI” Emgm :‘x ek E s S'identifier S'inscrire
White commonly represents: e e e S (o) D

. Purity

Bienvenue dans votre
« Cleanliness communauté
. Innocence professionnelle

. Simplicity
( S'identifier avec un e-mail )

En dliguant sur Continuer pour vous inscrire ou vous identifier, vous
acceptez les Conditions d'utilisation, la Politique de confidentialité et la

. Peace

Politique relative aux cookies de Linked|n.

. Neutrality
. Freshness

. It feelslight, open, and
uncluttered.
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Color Mood Psychology : White

- N Amazon.fr
VentesFlash »  Rechercher Amazon.fi B

REUTS
Compte et listes etcommandes 3 Pani

White is often used to: @ Metres ouremplacemert
=Toutes AmazonHaul Monoprix Meilleures ventes A Basics VentesFlash Dernigres Nouvea re sur Amaz uide de lachete maison  High Tout Simplement Fan - Regarder maintena

« Communicate simplicity and professionalism Nl G0 oo s i i i e 13 B i i
Ventes Flash de Printemps : 10-16 mars

. Highlight other colors

< | Offrestendance || Offreséclair | Moinsde 20€ ‘ Appareils Amazon | Offres Prime | Informatique et logiciels | Cuisine et maison ‘ Bricolage et jardin ‘ Hygieneets: >

« Create minimal, modern aesthetics oo
Q Tous/toutes
) Animalerie
. Improve readability and clarity " hgparels mszon et Acesores
) Auto et Moto
It's common in: ) hutes
v Voir plus
Healthcare RECY Offre 3 durée limitée Oﬁv!id\lé!!initz'e BT Offre & durée limités 5 $ durée limité mmaauéer-nim
° Tm A4%€ (e plushas 5293 2323 leplsshas: 26307 899%€ (eplushas: 169305€  469W€ eplushas: 535996 849%€ Leplushas: 099996 429706 Lo plus bas:- 455.00€
e Amazon Fire TV Stick &+ Amazon Kindle Colorsoft 16 DREAME AT Pro Robot DREAME H1S Pro Heat roborock Saros 10R Robot  dreame L105 Uitra Gen 3 Kit
" roborock Mission Cables Cable d'ali... ~ GB+étuinoirentissu+a..  TondeusesansFil Périphér..  Aspirateur Laveur, Nettoy...  Aspirateur, Brosse et Serpi...  Robot Aspirateur Laveur, 2...
- Découvrez les bonnes affa...  +7 couleurs/motifs Découvrez les bonnes affa...  Découvrez lesbonnes affa...  Découvrez les bonnes affa...  Découvrez les bonnes affa...
« Technology C¥a —
:Tl\em
v Voir plus
o Luxury brands Commentie cents
0 Tousftoutes
O dkkk T et plus
. . . j 197
« Minimalist design i + -_ i+
0€-2400¢€ nn-' fire 3 durée limit BYLY offre  durée limité Dﬂn'adm'elinitée B ofre  durée limitée
H 849V (eplustas:aso0e  2290€Leplsbas: 29006 4690€ Leplustas- 200 1469%¢ 799%€ Leplushas: 639856 179%0€ Le plus bas: 21539€

'MOVA LiDAX Ultra 800 Tineco Floor One Stretch S6  Tineco Floor One S9 Artist e plusbas  +66586¢ DREAME X50 Ultra dreame H12 Pro Ultra



Color Mood Psychology : Gray

Gray Color in Color Mood Psychology &
Design

Gray is a neutral, balanced color that sits
between black and white.

[t communicates stability, professionalism,
and sophistication, but its emotional impact
depends on tone, context, and contrast.

Tant de raisons d'acheter votre iPad

Options de paiement
mensuel disponibles.
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un nouvel iPad grace
aux tarifs Education.
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Color Mood Psychology : Gray

As Backgrounds

. Uselight gray for panels, cards, sidebars, or
sections.

. Helps differentiate content areas without harsh lines
or color distractions.

. Example: Form fields, dashboard widgets, or
secondary content areas.

For Borders, Dividers, and UI Elements

Use subtle gray lines to separate content sections, cards,
or menu items.

Creates organization without harsh contrast.

Example: Light gray horizontal dividers in a feed or table.

Produit ¥ IA v Solutions v  Ressources v  Enterprise  Tarifs Demander une démo
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Dashboard Redesig

Q Enterprise Search

nom . & Al meeting notes
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Example Scenarios

. & Meditation App
. Desired emotions:
Calm
Safety
Focus
« Color strategy:
Soft blues

Muted greens
Neutral backgrounds



Example Scenarios

. & Fitness App
. Desired emotions:

. Energy
. Motivation
. Power
« Color strategy:
. Bold red or orange accents

. Dark background
. High contrast CTA



Example Scenarios

. Banking App

. Desired emotions:
« Trust
. Stability
. Security

« Color strategy:

. Blue primary
. White background
. Minimal bright accents
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